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Business models &
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Select companies’ activityin
distributed energy
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Annual activity by company
and type

Distributed energy services Cumulative new activity
80 35 ===Engie
30 ===E.ON

60 ——=Centrica

25

Exelon

40 20 =——=EDF

15 —=NRG
20 — ==FEnel

l . 10 ——Edison Intl
12 13 14 15 16 17 18

g / National Grid

0 -
® Power company ®Diversified industrial = Oil major 12 13 14 15 16 17 18
Source: BloombergNEF Source: BloombergNEF

38 <Insert footer with ‘Change Presentation’ or ‘Update Footer Text’> Bloomberg NEF



Why all this interest In
distributed energy?
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The fall in DER prices

$/W (2018 real) Battery pack price (real 2018 $/kWh)
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Behind-the-meter resources
will be plentiful in the U.K.
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Increasing competition means
new approaches

Number of energy suppliers in the U.K. is increasing

Market share
100%

80%
60%
40%
20%

0%

® New Entrants

¥ Big Six

1234123412341 2341234123412324
2012 13 14 15 15 17 18

Source: Ofgem

42 <Insert footer with ‘Change Presentation’ or ‘Update Footer Text’> Bloomberg NEF



Added services help to lower
customer churn

Customer churn Services per customer
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Source: BloombergNEF, Utility Warehouse
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How to sell distributed
energy
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Financing frameworks suit
the different technologies

Efficiency On-site PV On-S|t_e Demand Microgrid Storage
generation response
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Shared benefit
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agreement
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Cross selling projects with
multiple technologies

Energy
Solar Storage management
A customer installs a PV self-consumption These two systems A third party then
PV array to reduce use is maximized can then be integrated maximizes the market
energy costs. through a battery unit. with the overall facility profitability of the
systems. overall installation.

Source: BloombergNEF
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Technical
Integrating technologies into customer’s operations

Contractual
Different value streams, contractors, timelines, payback periods,

Scaling operations
@ # @@ Every project is different with long sale times
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It is still early days for this
strategy

Centrica’s Distributed Energy & Power
e How profitable is this business?
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Copyright and disclaimer

The BloombergNEF ("BNEF"), service/information is derived from selected public sources. Bloomberg Finance L.P. and its affiliates, in providing the service/
information, believe that the information it uses comes from reliable sources, but do not guarantee the accuracy or completeness of this information, which is subject
to change without notice, and nothing in this document shall be construed as such a guarantee. The statements in this service/document reflect the current judgment
of the authors of the relevant articles or features, and do not necessarily reflect the opinion of Bloomberg Finance L.P., Bloomberg L.P. or any of their affiliates
(“Bloomberg”). Bloomberg disclaims any liability arising from use of this document, its contents and/or this service. Nothing herein shall constitute or be construed as
an offering of financial instruments or as investment advice or recommendations by Bloomberg of an investment or other strategy (e.g., whether or not to “buy”, “sell”,
or “hold” an investment). The information available through this service is not based on consideration of a subscriber’s individual circumstances and should not be
considered as information sufficient upon which to base an investment decision. You should determine on your own whether you agree with the content. This service
should not be construed as tax or accounting advice or as a service designed to facilitate any subscriber’s compliance with its tax, accounting or other legal

obligations. Employees involved in this service may hold positions in the companies mentioned in the services/information.

The data included in these materials are for illustrative purposes only. The BLOOMBERG TERMINAL service and Bloomberg data products (the “Services”) are
owned and distributed by Bloomberg Finance L.P. (“BFLP”) except that Bloomberg L.P. and its subsidiaries (“BLP”) distribute these products in Argentina, Australia
and certain jurisdictions in the Pacific islands, Bermuda, China, India, Japan, Korea and New Zealand. BLP provides BFLP with global marketing and operational
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BloombergNEF (BNEF) is a leading provider
of primary research on clean energy,
advanced transport, digital industry,
innovative materials, and commodities.

BNEF’s global team leverages the world’s
most sophisticated data sets to create clear
perspectives and in-depth forecasts that
frame the financial, economic and policy
implications of industry-transforming trends
and technologies.

BNEF research and analysis is accessible via
web and mobile platforms, as well as on the
Bloomberg Terminal.

Coverage.

Clean energy
Advanced transport
Commaodities
Digital industry

Get the app

On I0S + Android

about.bnef.com/mobile

Client enquiries:

Bloomberg Terminal: press <Help> key twice
Email: support.bnef@bloomberg.net

Learn more:
about.bnef.com | @BloombergNEF
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A £36m redevelopment in 2010 resulting in the second
largest cricket stadium in the UK with world class facilities

e V4 |8 100

Over 220,000 cricket Host to more major match 31 Days of Major Match Host of new 100 Ball
attendees in 2018 cricket than any venue Cricket 2019 - 2024 tournament team (Free
outside of Lords between to air tv)

2019 - 2024



Conferences, Events
And Hospitality

Over 100,000 visitors
in 2018

A range of facilities to

host 8 to 800 attendees

Meetings, Banquets,

Weddings, Christmas Parties

Award winning venue

for weddings, catering




Partnerships

Driving efficiencies through a combination of brand and
venue assets

Differences in success and ROl measurement

Common goals and alignment with holistic approach

Business drivers and innovation

Improved customer experiences




Operational Excellence

98% home made food
Sustainability plan

Remove Single-use Plastics
Transport

Waste Management

Hygiene Partner
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Edgbaston & Haven Power

Amber Energy Partnership — Energy saving projects
Power exclusively from renewable source

Use of event facilities and commercial association
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Sports & Leisure Relationship Manager

1st May 2019




amberenergy.net

Why amber energy®"?
We deliver, we keep it simple, and maximise results

> We deal with buildings at amber
P Within these buildings, we work with their owners, operators and/or tenants

» We make these buildings more intuitive, easier to run at lower energy costs and
easier to budget for.

» We provide access to wholesale energy prices whilst making billing and supply
easier for owners and/or tenants.

» We reduce the unit of energy used per square foot and enhance the green
credentials of a building.



b .net -
amberenergy.ne % amber
‘L energy:

The benefits

Edgbaston has the ambition of being the most
sustainable cricket stadium in the UK.

P Clever purchasing, tailored efficiency measures,
reduced consumption and costs.

» Consumption dropped by 29%
» Delivered a kVA saving of £28K per annum

P Saving 547 tonnes of carbon — equivalent of flying nearly
840,000 miles on a plane




amberenergy.net

True partnership

» Identified a further 32% of energy savings
» Values — Trusted, Entrepreneurial, Customer Centered

» Facilitated successful partnership between Haven Power and
Edgbaston

» Supporting future ambitions on renewable technology and energy
reduction

» Securing over £200k of ethical sponsorship to the stadium without
the need for any ‘contra’ arrangements



amberenergy.net




THANK YOU

amber energy, One Central Square, Cardiff, CF10 1FS
029 2000 7629 | www.amberenergy.net | info@amberenergy.net




g haven power

Finding the right energy partner

Kelly-Marie Lovesy
Head of Third Party Relationship Management,

Haven Power
May 1 2019
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We work with
customers and
consultants —
let’s talk

Finding the right energy partl‘, )
May 12019 2 ¢
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Thank you

Kelly-Marie Lovesy

Head of Third Party
Relationship Management, Haven Power

07763 503141

kelly-marie.lovesy@havenpower.com

Haven Power

32 The Havens
Ransomes Europark
Ipswich

Suffolk IP3 9SJ

Tel: 01473 725 943
Email: contact.us@havenpower.com




